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Welcome 
Professor Barbara Townley FRSA 
Director, Institute for Capitalising on Creativity  
 
Barbara is also Chair of Management, University of St Andrews. She leads the ICC, a 
consortium of the Royal Conservatoire of Scotland; Duncan of Jordanstone College of 
Art & Design, Dundee University; the Institute of Arts, Media & Computer Games, 
Abertay University and the School of Management, University of St Andrews. Barbara 
holds a £1.5 million research grant from the Economic & Social Research Council for 
industry-led research in the Creative Industries. She supervises a large cohort of PhD 
student researchers and her academic articles appear in leading US and European 
management journals. Her most recent books are Reason’s Neglect and Managing 
Creativity: Exploring the Paradox. 
 
www.capitalisingoncreativity.ac.uk            email coca@st-andrews.ac.uk 

 
 
 
 
 

 

  

Introduction 
Ann Packard FRSA  
Founder and Chairman, RSA Fellows’ Media, Creative Industries, 
Culture and Heritage Network  

 

 

Ann is also Elected Member of RSA Fellowship Council and RSA Scotland Committee. A 
National Union of Journalists member and past RSA Trustee and RSA Scotland 
chairman, Ann is involved with a variety of UK/European creative, media, cultural and 
heritage bodies. She is Patron of the Glenelg Mountain Rescue Team and the UK link 
for an Italian cultural and environmental organisation. She has held a number of public 
appointments and served on the Scottish Arts Council Capital Lottery Committee. She 
is also a photographer and collector and designer of jewellery.  
  
www.rsa.org           email apmcich@btinternet.com 

 
 

 

  

http://www.cambridge.org/catalogue/catalogue.asp?isbn=9780521518536
http://www.cambridge.org/catalogue/catalogue.asp?isbn=9780521518536
http://www.rsa.org/
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Design in Scotland  
Professor Georgina Follett OBE FRSA 
Deputy Principal, University of Dundee 

 

 
Georgina introduced the Knowledge Exchange Hub - Design in Action 
(KEHDIA), a grant-funded research initiative that is aiming to introduce 
design as a strategy and system for thinking. The belief is that design is not 
sufficiently understood or recognised for what it could contribute beyond 
being simply a function of marketing or a means of beautifying a product. 
Rather than designers entering the innovation process at the back-end, 
KEHDIA  will support designers becoming involved at the beginning. It will 
offer a space for collaboration between practitioners, researchers and 
academics in order to create sustainable innovation, pushing innovation to 
be a core commitment of industry and create positive impact on the 
Scottish economy. The project will involve five sectors that have 
traditionally lacked engagement with design—food, rural economies, 
wellbeing, ICT, and sports—and customers in the process of identifying 
issues and using design to bring fresh thinking to solutions. The 
collaborative sandpit methodology will be used in order to involve a diverse 
range of participants, keeping design at the heart. The aim of KEHDIA is to 
be a ‘voice for design’, working together so ‘visual thinking is understood 
and valued by society and a force for economic development and growth.’ 
 
Professor Follett is seconded by the Scottish Government to establish the V&A at Dundee 
project.  She is Principal Investigator of the Arts & Humanities Research Council Knowledge 
Exchange Hub, Design in Action.  Selected for inclusion in the Crafts Council Index of Makers, she 
is, par excellence, a contemporary visual craft plique-de-jour practitioner with work in the 
Victoria & Albert Museum, National Museums Scotland and private collections.  She chaired 
“New Craft-Future Voices” in 2007, and established Industry Design Education Action Scotland 
and Dundee by Design.  
 
www.vandaatdundee.com 

 

 

Questions Answers  
 
How should 
university design 
programmes best 
address industries’ 
needs?  

 
We need to turn the focus away from the product, to finding the right 
problem and working with users and consumers to answer it.  

 

 

How are universities 
exploring IP 
investment and 
exploitation?  

Universities are working on this, but don’t have a direct role to exploit IP. 
Open Source possibilities are being considered, but there is a new phase of 
realism too. The focus is no longer the research alone—the impact and 
context of research must also be considered. Glasgow University has a good 
IP portal model. 
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Why don’t creative 
industries speak 
with one voice, and 
what can be done 
about this? 

There have been problems with infrastructure and politics; creation of 
Creative Scotland helps but policies which address just one sector aren’t 
helpful—we need holistic approaches. 

 

Arts and culture are 
often hit first in 
difficult economic 
times—how do we 
address this?   

 

 

 

 

There are positive signs: growth in creative industries and supportive 
policies in recent years. Scotland is different from England; it is investing 
more and sees the importance of using the creative industries to regenerate 
the economy. 

 

  

Questions Answers  
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The Problem Comes First:  
Designers as Researchers in a Complex World  
Professor Jeremy Myerson FRSA 
Chairman, Helen Hamlyn Centre for Design, Royal College of Art 

 

 
Jeremy’s presentation covered the main practical differences between: 

 Designing for people 

 Designing with people  

 Designing by people 
How do we ensure that design is happening by the people and not just for 
them?  First, we need to change our mindset from expert to participatory, 
followed by some scaling down in order to suit particular communities.  
Then, we need to design with people and not for them, and lastly, we need 
to focus more on the problem and less on the solution. 
 
Jeremy looked at the books that have influenced the direction taken both 
by the design industry and the design process.  These included ‘Designing 
for People’ (1955), ‘Measure of Man’ (1960), ‘Designing for the Disabled’ 
(1967) and ‘Design for the Real World’ (1971).  By looking back at these 
books and then looking ahead, we can see the next step for design, which 
we are currently experiencing, seems to be designing with people. The 
future appears to be in designing by people.  This will include a new role for 
the designer, as facilitator. These ideas and more can be found at 
www.designingwithpeople.org 
 
A writer, academic and activist in design for 30 years, Jeremy was the founding editor of Design 
Week and has worked on Design, Creative Review and World Architecture.  In 1999 he co-
founded the Helen Hamlyn Centre to advance a humanist agenda in design. He has authored 
many books; his latest is New Demographics New Workspace. He has curated national 
exhibitions including “Doing A Dyson” at the Design Museum and “Rewind: Forty Years of Design 
and Advertising” at the V&A. He sits on the advisory boards of design schools in Korea and Hong 
Kong, and is a member of the selection panel for the International Council of Societies of 
Industrial Design World Design Capital 2014 (Cape Town).  
 
www.hhc.rca.ac.uk           email qjm@network.rca.ac.uk 

 

 

 
How can public 
spaces be made 
more comfortable 
and less prone to 
aggravating rioting 
as was seen this 
summer?  

 
The PAMELA (Pedestrian Accessibility & Movement Environment Laboratory) 
at University College London is addressing these issues. Urban street design 
is problematic; there are often competing needs, such as those of 
wheelchair users vs. walkers etc. We need a more holistic approach, more 
research and evidence. However in an era when local authorities are 
reducing budgets for street maintenance etc. the outlook isn’t good. 

 

  

Questions Answers  

http://www.designingwithpeople.org/
http://www.hhc.rca.ac.uk/
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How should 
university design 
programmes best 
address industries’ 
needs?  

 
There is a debate about design—should it be a STEM (science, technology, 
engineering & maths) discipline or a humanities discipline? Seeing design as 
a science is false—design is about synthesis and showing empathy, being 
sensitive to context. Yes designers must collect evidence, but don’t forget 
that the mind is at the heart of the challenge.  

 

How can designers 
and marketers be 
included at an earlier 
stage in the 
innovation process?  

Unfortunately companies tend not to change and interrogate problems too 
deeply; an example is Nokia’s current difficulties, stemming from their 
earlier failures to see beyond the basic product and market. 

 

Why don’t creative 
industries speak 
with one voice, and 
what can be done 
about this? 

It isn’t realistic to have everyone saying the same thing. Top line arguments 
are good but below that, let the sectors go their own way. 

 

How do we unleash 
confidence in such a 
difficult economic 
and globally 
competitive 
environment? 

Business models in design are counter-productive—designers aren’t being 
paid for research time. 

 

Arts and culture are 
often hit first in 
difficult economic 
times—how do we 
address this?   

Victorian architecture aimed to humanise/counteract the degradations of 
industry; current building projects are trying to attract industry. 

 

How do we convince 
innovation-averse 
industries, such as 
the trades, transport 
etc., of the 
importance of the 
creative industries?  

 

We need collective conversations and more evidence to support our 
arguments. 

 

  

Questions Answers  
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Money Talks: Values, People and Success 
Roanne Dods  
Deputy Director, Dovecot Foundation 
 
Roanne is an advocate for the place of artists in applying creativity, 
specifically their ability to solve a range of projects as well as their ability to 
offer a new way of seeing. If artists are introduced earlier in the process, it 
might give more clarity to the problem being considered. While ‘money 
talks’, it often takes too much attention; we operate within multiple 
economies, not just a financial one. The currency of art and culture is its 
meaning, enabling questions about the economy to shift from ‘How much?’ 
to ‘What for and why?’ Creativity and artistic practice make us human, 
forming who we are from an early age. Therefore, serious engagement with 
the creative economy is necessary for human flourishing. When considering 
success, confidence in our skills and abilities is a key outcome of human 
performance. The challenge is that creative industries measure their success 
and value based on external factors instituted by funders. This can distort an 
organisation’s perceived value and ability to create systems of value around 
people rather than just economic output.  
 
Roanne is also Producer, International Futures Forum and Co-Director, Mission Models Money.  
She is passionate about deep connections and understanding to help make good things happen, 
and about how people thrive with integrity in this uncertain world, making it a better human-
centred place. She debates the place of culture in lives and organisations, seeking to improve 
our understanding of human experience and meaning in richer ways.  She was Director, Jerwood 
Charitable Foundation 1998-2009.  A qualified lawyer she left the legal profession in 1997 for the 
Laban Centre, where she helped secure Lottery funding for the new and award-winning building 
in Deptford. 
 
www.dovecotstudios.com  

 
 

 
Why don’t creative 
industries speak 
with one voice, and 
what can be done 
about this? 

 
Different sectors are motivated differently and vocabulary may be similar 
but have different meanings. 

How do we unleash 
confidence in such a 
difficult economic 
and globally 
competitive 
environment?  

Confidence stems from our place in the wider world. Management, 
leadership and talent development must improve. (And) we need to put 
research and stakeholders into the beginning of the process. 

 

  

Questions Answers  
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Arts and culture are 
often hit first in 
difficult economic 
times—how do we 
address this?   

 
We all have a responsibility to make this happen, in each of our worlds. 
International Futures Forum does a lot of policy related work, which aims to 
strengthen values from a deep level. Peter Senge is right—these issues are 
deeply personal and massively systemic challenges.  

 

  

Questions Answers  
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Creative Industries: Fuelling Innovation  
in our Economy 
Rob Woodward FRSA 
NESTA Board Member and CEO, STV Group plc 
 
Rob’s presentation displayed the useful vantage point of experience in both 
public and private sectors.  He highlighted key issues of the Creative 
Industries: 

 their struggle to speak with a single voice 

 their ability to drive innovation and support local development 

 the challenges of digital change  

 the need for policy to help organisations innovate digitally 
In both Scotland and the UK the Creative Industries are a high growth 
sector, while also boosting the innovation of other sectors—a feature which 
NESTA is exploring through research and industry programmes. 
 
Rob is also City University Deputy Pro-Chancellor; non- executive director of National Youth 
Theatre and RaceTech Holdings. He is formerly Commercial Director of Channel 4 Television. He 
supervised digital channels (E4 and Film Four), New Media Services and Rights Exploitation.  
During his tenure, Rob developed and executed Channel 4’s commercial strategy, positioning it 
at the forefront of digital media.  He transformed the performance of Channel 4’s commercial 
businesses from heavily loss making to significant profitability. He has also been Managing 
Partner of Braxton UK (the strategy consulting practice of Deloitte).  He led Deloitte Consulting’s 
European Technology, Media & Telecommunications group and has specialised in advising TMT 
companies on strategic and corporate finance for the past 20 years. 
 
www.nesta.org.uk 
www.stv.tv 

 
 
 

Questions Answers 

 
How can designers 
and marketers be 
included at an earlier 
stage in the 
innovation process? 

 
Broadcasters have had to re-invent themselves, moving from passive 
content providers to more complex providers who seek understanding of 
audiences as consumers. STV works with marketers in the centre of the 
process; have established online research panel with audiences because 
that relationship is key. 

  

http://www.stv.tv/
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Why don’t creative 
industries speak 
with one voice, and 
what can be done 
about this? 

The creative industries have historical and geographic differences, and the 
grouping of them into an industry sector has been almost forced onto them. 
NESTA and others need to focus on their collective strengths. We need 
communication, collaboration, imagination, research and publication. 

Arts and culture are 
often hit first in 
difficult economic 
times—how do we 
address this?   

Government is working with NESTA more frequently, recognising the added 
value of thinking from a partnership of the sciences, technology and the 
arts. Current research is focussing on the absolute importance of 
cultural/creative sector. 

How do we convince 
innovation-averse 
industries, such as 
the trades, transport 
etc., of the 
importance of the 
creative industries?  

 

 

 

 

 

One example is NESTA’s Creative Credits scheme, which is injecting interest 
and support into sectors which don’t normally engage with creative firms. 

  

Questions Answers  
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Adding Value: Creativity Applied 
Professor Chris van der Kuyl FRSE 
CEO brightsolid online innovation  

 
Chris explored the relationship between creativity, technology and 
usability. At brightsolid a current aim is putting the power of story 
into the management of data. With the digital age has come an 
infinite amount of data which tools like Facebook have made easy to 
share. However, what is now needed are tools to organise that data 
into something meaningful, helping people to discover their past and 
find their own memories. Brightsolid does this mainly through the 
family history industry, innovatively widening the market by shifting 
primarily data-driven websites into story-telling tools.  
 
Chris also focused on the development of Minecraft as a case for how 
creative innovation has turned software development on its head, 
challenging traditional business models and truncating the timeline 
for the release of new software and gaming. It is now a development 
process marked by crowdsourcing and collaboration, with the latter 
encouraged by the practice of companies releasing their products to 
developers to see how it can be changed and improved. ‘Creativity 
with usability is everything’ Chris concluded, and ‘technology never 
wins over usability in the long run’.  
 
Chris is also Director, Dundee Science Centre, RSE Council Member and Visiting Professor at the 
University of Abertay. He is an experienced entrepreneur, chief executive and non-executive 
director, combining start-up, development and market listed business arena expertise in the 
technology, media and entertainment sectors.  Chris has delivered successful and substantial 
fundraising exercises in the private equity, corporate venturing and listed markets.  Chris chairs 
Tayforth Group (Video Games development, Technology and Intellectual Property interests).  He 
also chairs 4J Studios, a next generation video game development studio.  He is a member of the 
Global Leaders of Tomorrow Programme at the World Economic Forum, chairs the advisory 
board at Edinburgh Napier University and is fully committed to building the next generation by 
encouraging enterprise education. 
 
www.brightsolid.com          email roni@brightsolid.com 
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How do we source 
design talent? How 
do we balance 
global vs. local 
talent? 

We don’t have a lack of nascent talent but we do need to develop its 
application. Brightsolid has more employees in London than in 
Scotland, because recruitment is easier in London and other hubs and 
this supports growth; at same time companies have to look globally. 
Scotland’s universities and colleges and community sector need to 
work together in a virtuous circle to nurture and use talent. 

Name one 
intervention that 
could be delivered 
by public/private 
sector to create 
hubs in Scotland 

As technology improves, creative workers are drawn together—we 
need to build these talent pools. Lifestyle factors also are important 
to employees. As Santa Monica is more attractive than Silicon Valley, 
so Dundee is gaining on other centres, first with DCA and university 
activities and now with V&A, the single most important catalyst to the 
area in a generation. 

How can Scotland’s 
creativity be most 
productively 
packaged?  

 

We are too shy of being parochial, but we also have to be willing to play the 
long game, like the development of the games industry. Scottish Enterprise 
could introduce a “Developed in Scotland” brand. 

 

  

Questions Answers  
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A Hundred Years of Harris Tweed 
Mark Hogarth 
Creative Director, Harris Tweed Hebrides 
 
(Mark spoke as a replacement for The Rt Hon Brian Wilson, who was 
unwell).  
 
Mark reviewed the challenges and successes of the Harris Tweed 
phenomenon. In looking at the Creative Industries generally, he called for a 
focus on Scotland’s uniqueness, particularly through storytelling in the 
media. Scotland also could do more by joining up heritage, artisan talent and 
the manufacturing industries.  It is important to Harris Tweed to have good 
designers, but it is more important that the designers do interesting things 
with the ‘champagne of fabrics’. 
Currently the company is working to change the demographic of their 
vanguard clients, who will attract other followers.   A recent partnership 
with Topman is creating a ‘discerning group of young hipsters’ who carry 
not only a Harris Tweed jacket on their backs, but also a story of the brand 
and its unique origin. 
 
Mark has been Creative Director for Harris Tweed Hebrides since 2009. Previously he was a 
researcher for the Rt Hon Brian Wilson MP. 
 
www.harristweedhebrides.com       

 

     

 
How do we source 
design talent? How 
do we balance 
global vs. local 
talent?   

 
Design is an international process so an in/out flow of talent always will 
exist.  Investment and structure—agents, networks—are essential. 

Name one 
intervention that 
could be delivered 
by public/private 
sector to create 
hubs in Scotland. 

Branding—we have to do this better, we must make better use of 
Scotland’s heritage and product provenance to help tell the story. 

How can Scotland’s 
creativity be most 
productively 
packaged?  

Emotionally—Brigadoon, when conveyed sincerely, is effective—it builds on 
nostalgia, escapism, fantasy, sensibility, and personal image 

  

Questions Answers  
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Packaging Scotland’s Creative Offer: the WIN WIN 
Andrew Dixon 
Chief Executive, Creative Scotland  
 
Andrew spoke about the work of Creative Scotland, discussing its aims to 
package and present to the world the creative tradition that Scotland has to 
offer. His presentation was structured around Creative Scotland’s 10-year 
vision, its emphasis on partnership and the upcoming opportunity of the 
Year of Creative Scotland in 2012. The 10-year vision has three aims: to be a 
year-round festival nation;  to increase the level of individual participation in 
the arts, especially within the home; and to be considered one of the 
world’s most creative nations. Andrew argued these goals would not be met 
by Creative Scotland alone but required the work of its vast network of 
partners. A myriad of diverse activities will put Scotland on the creative 
world stage in 2012, building on the opportunities presented by the London 
Olympics and the Commonwealth Games in Glasgow in 2014. Together with 
a strong cultural sector and multiple partners, Creative Scotland adds value 
to the creative work that is already happening by packaging its stories and 
trumpeting them globally. 
 
A one-time Clore Leadership Programme Tutor and former Chief Executive of Northern Arts. 
Andrew raised that region’s profile via the Northern Film & Media Agency, Baltic, Sage 
Gateshead and other projects, also designing the ACE Regional Lottery programme.   As 
NewcastleGateshead Initiative CEO, he ran a 176-member public/private-sector partnership.  In 
2005 he was voted Alternative Businessman of the Year and received an honorary doctorate 
from Northumbria University in 2008.  He was a North-East Economic Forum member and on the 
board of Entrust. Other non-executive roles included: Durham Cathedral Council; Governor 
Gateshead College; Adviser to Mushroom Works; fundraising advisory board of The Sage 
Gateshead; Development Committee Theatre Royal and Board of Swallows Foundation.  
 
www.creativescotland.com 

 
 

 
How do we source 
design talent? How 
do we balance 
global vs. local 
talent?   

 
Creative clusters are important; also need a welcoming environment 
supported by local authorities, particularly re industrial space (it is difficult 
to find such space in Edinburgh, for instance, while Glasgow is easier and 
appears friendlier to creatives). Universities are very important but support 
structures are necessary too. 

  

Questions Answers  
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Name one 
intervention that 
could be delivered 
by public/private 
sector to create 
hubs in Scotland 

Transport connectivity—high-speed rail & expansion of airports. Realism—
London is London and we can’t compete. We need to recognise Scotland 
can’t be strong at everything so we must focus on our strengths. We need 
to invest confidently and sow seeds for success. 

How can Scotland’s 
creativity be most 
productively 
packaged?  

With badging and telling the story of what is created in Scotland—“Made in 
Scotland” needs to appear more often, for instance on digital products. 

 

 

 

 

 

 

 

  

Questions Answers  
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Twitter Feed (as at 25 November 2011) 
 
CharlesLovatt Charles Lovatt  
Neil Diamond: "Money talks" http://youtu.be/QQLWF_ItzYs but 
sustainability, people & measurement is theme of @roannedods 
#creativityapplied Nov 21 
 
CharlesLovatt Charles Lovatt  
RT @JemimaGin RT @CenSta: Take note: @theRSAorg & ICC present 
Creativity Applied #creativityapplied http://bit.ly/CS_CA 
 
CharlesLovatt Charles Lovatt  
Today 1.15pm #creativityapplied Edinburgh at RCPE Queen St. Great 
speaker line up, still a few places left for 'walk in' delegates. 
 
aftercult aftercult  
Check out "Adding Value: CREATIVITY APPLIED " creativityapplied-
estw.eventbrite.com via @eventbrite 
 
PundigrionFilms Julien Pearly  
At Royal College of Physicians of Edinburgh for event #creativityapplied!! 
Looking forward to hear experts talk 
 
bipolarxplorer Saville-Smith  
Adding Value - #Creativityapplied - that'll be the theme for the next few 
hours - let's see how it goes. 
 
YinVir Virginia López  
Adding value: #creativityapplied talk about to start in the Royal College 
of Physicians, lets see how it goes 
 
DrNSearle Nicola Searle  
Professor Barbara Townley opens #creativityapplied discussing the 
balance of creativity and its application. 
 
CharlesLovatt Charles Lovatt  
Georgina Follett: innovation drives profitability #creativityapplied 
 
DrNSearle Nicola Searle  
#creativityapplied Prof. Georgina Follett argues applying design as a 
strategy can problem solve and engage better with the consumer. 
 
CharlesLovatt Charles Lovatt  
Follett: Design as multi-perspective strategy; sand pit methods and 
collaboration to deliver value #creativityapplied 
 

 

https://twitter.com/#%21/CharlesLovatt
http://t.co/10SbLJvr
https://twitter.com/#%21/roannedods
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/CharlesLovatt
https://twitter.com/#%21/JemimaGin
https://twitter.com/#%21/CenSta
https://twitter.com/#%21/theRSAorg
https://twitter.com/#%21/search?q=%23creativityapplied
http://t.co/3TbHcyJm
https://twitter.com/#%21/CharlesLovatt
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/aftercult
http://t.co/8fb3kWxD
http://t.co/8fb3kWxD
https://twitter.com/#%21/eventbrite
https://twitter.com/#%21/PundigrionFilms
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/bipolarxplorer
https://twitter.com/#%21/search?q=%23Creativityapplied
https://twitter.com/#%21/YinVir
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/DrNSearle
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/CharlesLovatt
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/DrNSearle
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/CharlesLovatt
https://twitter.com/#%21/search?q=%23creativityapplied
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Twitter Feed (as at 25 November 2011) 
 
CharlesLovatt Charles Lovatt  
Economic growth requires innovation in parallel with corporate 
application strategy for design: Follett #creativityapplied 
  
CharlesLovatt Charles Lovatt  
Life time opportunity to collaborate on design across sector for 
economic development & growth: Follett #creativityapplied 
 
bipolarxplorer Saville-Smith  
Kehdia could do with addressing its own web presence, hope this is 
coming #creativityapplied 
 
DrNSearle Nicola Searle  
#creativityapplied Jeremy Myerson designers are solving their own 
problems when they should be solving the problems of others. 
 
bipolarxplorer Saville-Smith  
I like Roanne Dods, wholistic human centred economics, the challenge is 
to get (eg) the DWP out of its ghetto and think #creativityapplied 
 
bipolarxplorer Saville-Smith  
Creative industries struggle to speak with a single voice - Rob Woodward 
NESTA and CEO of STV #creativityapplied 
 
roannedods Roanne Dods  
Edinburgh is the only creative hotspot in Scotland according to NESTA on 
2007 data #creativityapplied 
 
roannedods Roanne Dods  
Thanyou @bipolarxplorer: I like Roanne Dods holistic human centred 
economics #creativityapplied 
 
roannedods Roanne Dods  
#creativityapplied policy needs to provide space for creative innovation: 
Rob Woodward 
 
roannedods Roanne Dods  
#creativityapplied Scotland Digital R&D fund to be launch 
with@nesta_uk & @CreativeScots in January 2012: £500k 
 
YinVir Virginia López  
Really enjoyed Jeremy Myerson talk on developing design problems 
rather than solutions #creativityapplied 
 

 

https://twitter.com/#%21/CharlesLovatt
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/CharlesLovatt
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/bipolarxplorer
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/DrNSearle
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/bipolarxplorer
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/bipolarxplorer
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/roannedods
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/roannedods
https://twitter.com/#%21/bipolarxplorer
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/roannedods
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/roannedods
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/CreativeScots
https://twitter.com/#%21/YinVir
https://twitter.com/#%21/search?q=%23creativityapplied
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Twitter Feed (as at 25 November 2011) 
 
KrissieJ Kristina J  
Having a good afternoon at the #creativityapplied event - some really 
interesting speakers. 
 
KrissieJ Kristina J  
Also the first event in ages where I have been told to turn my phone off 
instead of tweet.. which concentrates the mind #creativityapplied 
 
DrNSearle Nicola Searle  
Finally I get to see Chris Van der Kuyl speak! 
http://www.linkedin.com/in/chrisvdk?_mSplash=1 #creativityapplied 
 
DrNSearle Nicola Searle  
Van der Kuyl, hacking used to be something you got extradited to 
America for. No longer. #creativityapplied 
 
DrNSearle Nicola Searle  
van der Kuyl "the Facebook tax" - you put up with poor design because 
the experience is so good. #creativityapplied 
 
DrNSearle Nicola Searle  
Next up, Scotland's most stylish male, harris tweed creative director 
Mark Hogarth #creativityapplied 
 
bipolarxplorer Saville-Smith  
Now shifted to public policy network http://bit.ly/toNqns - busy Monday. 
Thanks #creativityapplied 
 
DrNSearle Nicola Searle  
Harris Tweed is a fascinating case of geographical indicators, along with 
their trademarked orb. Mark Hogarth #creativityapplied 
 
KrissieJ Kristina J  
Just heard fascinating talk by Mark Hogarth of Harris Tweed telling the 
story of how they rebuilt the brand #creativityapplied 
 
DrNSearle Nicola Searle  
Andrew Dixon of @CreativeScots discusses the new organisation. 
#creativityapplied  
 
KrissieJ Kristina J  
Andrew Dixon @CreativeScots makes the point that high speed rail is 
essential to growing Creative Industries in Scotland #creativityapplied 
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Twitter Feed (as at 25 November 2011) 
 
KrissieJ Kristina J  
The location of #creativityapplied is deliciously retro. All brown carpets 
and wood paneling, feel as though I am in an episode of The Hour! 
 
Artmadillo  
back to the office after yesterday's brilliant conf #creativityapplied 
 
CharlesLovatt Charles Lovatt  
Excellent presentations yesterday at ICC RSA MCICHN #creativityapplied 
seminar. Many thanks to all speakers including: Georgina Follett, Jeremy 
Myerson, Roanne Dods, Rob Woodward, Chris van der Kuyl, Mark 
Hogarth, Andrew Dixon 
 
Artmadillo  
#FF Great week @theRSAorg 's conf #creativityapplied , @MorrisonAJ 
presentation @techmeetup ,& @StoryMechanics digital adaptation of 
39steps 

 
  

 
 
 
 

This seminar was made possible by 
 

Institute for Capitalising on Creativity, University of St Andrews 
RSA Fellows’ Media, Creative Industries, Culture and Heritage Network 

Economic & Social Research Council 
 
 

                   
 

 

https://twitter.com/#%21/KrissieJ
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/Artmadillo
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/CharlesLovatt
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/Artmadillo
https://twitter.com/#%21/search?q=%23FF
https://twitter.com/#%21/theRSAorg
https://twitter.com/#%21/search?q=%23creativityapplied
https://twitter.com/#%21/MorrisonAJ
https://twitter.com/#%21/techmeetup
https://twitter.com/#%21/StoryMechanics

